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AHOTALIS

AKTYaJIbHICTh TeMU A0CJIZKEHHsI: AKTYaJbHICTh TEMU PO3POOKH IIAHY
CTBOPEHHSI Ta BHUBEICHHS HOBOTO TOBAapy HAa PUHOK 3YMOBIIEHAa HEOOXiTHICTIO
ajanTamii KOMIIaHI [0 IUBUAKUX 3MIH Yy CIHOXXHUBAIlbKUX YIOJAOOAHHSX,
TEXHOJIOT1X Ta KOHKYPEHTHOMY CE€PETOBHIIII.

Metor kBagidikauiiHoi pod0TH € TOCIIIKEHHS CTpaTErii CTBOPEHHS Ta
BUBEJICHHSI HOBOT'O TOBApY HAa PUHOK Ha MpUKIal koMmnaHiii Apple Ta Samsung, 3
aKIIEHTOM Ha e(EeKTHBHICTh IXHIX MIAXOAIB 10 I1HHOBAllli, MapKETUHTY Ta
YIPaBIIHCHKUX PIIICHb, & TAKOK HA BUSBICHHS IUJISXIiB 3MEHIICHHS PH3UKIB MPH
3aIyCKy HOBOTO MPOAYKTY.

O0’exkTOM I0CTIZKEHHSI € TIPOLIEC CTBOPEHHS, PO3POOKU Ta BUBEICHHS
HOBOTO TOBapy Ha PUHOK, 30KpeMa uepe3 aHajii3 kommnaHiii Apple Ta Samsung,
iXHIX cTpaTeriii IHHOBAI[ll, MAPKETUHTOBUX MIAXO1B Ta YNPABIIHCHKUX MPAKTHK.

IIpeamerom nocaigKeHHSI € TEOPETUYHI, HAYKOBO-METOJIMYHI ACIEKTH
IPOCYBaHHS Ta 3allyCKy HOBUX TOBapiB Ha PUHOK.

MeToponorisi gochaiazkeHHss: MeTol0JI0TIYHY OCHOBY KBasiikamiiHoi
poOOTH CTaHOBJATH SK 3araJIbHOHAYKOBI, TaK 1 CHeIiadbHI METOAU HAyKOBHUX
JOCIIJDKeHb, 30KpeMa METOJM CHUCTEMHOTrO IMiJX0ay, MOPIBHSJIBHOIO aHaji3y,
CUCTEMHO-aHANITUYHUHN, CTAaTUCTUYHHM, aHami3y Ta CHHTE3y, Yy3araJbHEHHS,
a0CTPaKTHO-JIOTTYHUM.

Crpykrypa kBajgiikaniiiHoi podoTu: Kamidikamiitna poboTa
CKIIQJIA€ThCS 13 BCTYIy, TPhOX PO3/LIiB, BUCHOBKIB Ta CHHUCKY Oi0miorpadiunux
MOCHJIaHb BUKOPUCTAHUX JKepen. B po0oTi po3mimieHo 16 tabmuib, 25 pUCYHKIB
ta 10 momarkiB. Crnucok 0i0miorpadiyHUX MOCWIAHH BHUKOPHUCTAHUX JDKEPEI
BKJIIOUa€ 48 HAIMEHYBAHb .

Kirouosi cjioBa: HoBwuii ToBap, qoCHipKeHHS PUHKY, IHHOBAIIi1, KOMIaHIs
«Apple», xomnanis «Samsungy», OpEeHAMHT, CTpaTeris, BIOCKOHAJICHHS IMPOIECY

CTBOPCHHA, MAPKCTHUHT .



ABSTRACT

Relevance of the research topic: The relevance of the topic of developing
a plan for creating and launching a new product on the market is due to the need
for companies to adapt to rapid changes in consumer preferences, technologies and
the competitive environment.

The purpose of the qualification work is to study the strategy of creating
and launching a new product on the example of Apple and Samsung, with an
emphasis on the effectiveness of their approaches to innovation, marketing and
management decisions, as well as to identify ways to reduce risks when launching
a new product.

The object of the study is the process of creating, developing and
launching a new product, in particular through the analysis of Apple and Samsung,
their innovation strategies, marketing approaches and manage ment practices.

The subject of the study is the theoretical, scientific and methodological
aspects of promoting and launching new products on the market.

Research methodology: The methodological basis of the qualification
work is based on both general scientific and special methods of scientific research,
in particular, methods of systematic approach, comparative analysis, system-
analytical, statistical, analysis and synthesis, generalization, abstract and logical.

Structure of the qualification work: The qualification work consists of
an introduction, three chapters, conclusions and a list of bibliographic references to
the sources used. The work contains 16 tables, 25 figures and 10 appendices. The
list of bibliographic references to the sources used includes 48 titles.

Keywords: New product, market research, innovation, Apple company,
Samsung company, branding, strategy, improvement of the creation process,

analysis, marketing.
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