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AHOTAILUS

Kpanidikamiiina pobGora Ha TeMy «MapKeTHHIOBI JOCHTIDKCHHS PUHKY
MacaXKUPChKUX MEPEBE3CHBY MICTUTH 85 CTOPIHOK, 9 TabNuIlh, 5 pUCYHKIB 1 1 1O1aTOK.

AKTYyaJIbHICTh TeMH € BKpail He0OX1THOIO B YMOBaX 3arocTpeHol KOHKYpPEHIIii
MDK PI3HUMH BHJAMU TPAHCIOPTY. 3al3HUYHUM TPAHCIOPT TMOCTYMAETHCS
JT1AEPCHKUMHU TO3UIISIMA aBTOMOOUTBPHOMY TPAHCHOPTY HA KOPOTKUX UCTAHINAX 1
aBlalllfHOMy — Ha JaJleKUX TIepeBe3eHHsAX. BojHouac BHCOKHMI pPiBEHb BHUMOT
MacaXUpiB MIOAO0 SKOCTI Ta IIBHAKOCTI OOCIIYyTrOBYBAaHHSI 3yMOBIIIOE HEOOXITHICTb
MOCTITHOTO BAOCKOHAJIEHHS MPOMO3UI[lT KOMIIaHIi-TIEPEBI3HUKIB.

VY Mexax JOCHIIKEHHS PO3IJISAAr0ThCs KJIKOYOB1 ACIEKTH MAapKETHHIOBOI
JISJIBHOCTI HAa PUHKY MAacCaXUpPChKUX IEPEBE3E€Hb: aHall3 KOHKYPEHTHOIO
CEpelIOBHUIIA, OIIHKA MOTPeO 1 OUiKyBaHb CIOXKHUBAYiB, (POPMYBAHHS Ta MPOCYBaHHS
BI/IMOBITHOTO KOMILIEKCY TTOCIIYT.

OtpuMaHi pe3yJIbTaTH MOXKYTh OyTH 3aCTOCOBaHI B AiSUTbHOCTI TPAHCIIOPTHUX
KOMITIaHIi, $IKI TparHyTh 30UIBIIMTA CBOIO YAaCTKy PHUHKY, ONTHUMI3yBaTu
MapKETUHIOBY CTpAaTEril0 Ta 3aJ0BOJIBHUTH 3pOCTajbHI MOTPEOM NacCaXupiB Y
KOM(pOPTHUX, O€3MEYHUX 1 BUTITHUX TIEPEBE3CHHSX.

MeTo1o € po3poOKka MPakKTUYHUX PEKOMEH IaIlli, CIIPSIMOBAHUX Ha M1ABUIIICHHS
KOHKYPEHTOCIPOMOKHOCTI 3aJlI3HUYHUX MEPEeBE3eHb LUISIXOM ajanTarii TapudHOi
MIOJIITUKH, TIOJITIIIEHHS CEPBICY Ta BUKOPUCTAHHS Cy4aCHUX KaHAIB KOMYyHIKaIIii.

006’exToM € AT «YkpaiHChKa 3aTI3HHUILD.

IIpenmeTroM € aHami3 MaCaAKUPCHKUX TEPEBE3CHb, 30KpeMa B Talys3i
nacaxupchkux nepeBe3eHb AT «YkpaiHCbKa 3aJ113HULIS.

Kiarwo4oBi cjoBa: MapKeTHHTOBI JOCIHIDKEHHS, , MACAKHUCPHbKI MEPEBE3CHHS
KOHKYPEHTOCTIPOMOXHICTh, puHKOBe cepenoBuie, SWOT-anami3, MapKeTUHTOBUI

aHai3, IOCIyTa,.



ABSTRACT

The qualification work on the topic “Improving the marketing activities of the
enterprise” contains 81 pages, 13 tables, 7 figures and 1 appendix.

The relevance of the topic is focused on the study and analysis of modern
marketing strategies and tools that contribute to increasing competitiveness,
strengthening the image and expanding the market position of the enterprise. The paper
discusses theoretical and methodological approaches to identifying target markets,
forming marketing complexes and implementing innovative solutions to meet
consumer needs.

The main attention is paid to the development of practical recommendations for
optimizing marketing activities, in particular, improving product, pricing, sales and
communication policies. The analysis of current market trends makes it possible to
identify areas for the effective use of digital technologies, Internet marketing tools and
online sales to attract new customers and maintain the loyalty of existing ones.

The purpose of the article is to develop theoretical, methodological and
practical recommendations for improving the efficiency of marketing activities of an
enterprise in the context of an increasingly competitive environment and rapid market
changes.

The object is the marketing activity of the enterprise aimed at forming
competitive advantages and improving interaction with consumers.

The subject is approaches, methods and tools for improving marketing
activities, in particular, optimization of product, pricing, sales and communication
policies, taking into account modern digital technologies and the dynamics of the
market environment.

Keywords: improvement of marketing activities, competitiveness, market
environment, marketing strategies, digital technologies, product policy, pricing policy,

sales policy, communication policy, innovations, marketing research.
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