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AHOTALIS

KBamidikauiitna pobora Ha Temy «AHali3 €(QEeKTHBHOCTI OMHIKAHAJIbHOI
MapKETUHIOBOI cTpaTerii Mmepexi «POKCTPOT» Ta il BIUIUB HA CIIOKUBYUY JIOSIIBHICTHY
MicTuTh 105 cTopiHOK, 22 Tabnuilb, 29 pUCYHKIB 12 JOIATKH.

AKTyaJIbHICTh TeMU o0rpyHTOBaHa 3pOCTAarOYUM 3HAYEHHIM
OMHIKaHaJbHOTO MiJIX0/ly Ha pUHKAaX PO3ApIOHOT TOPriBili, 10 0OYMOBJIEHO 3MIHAMU
B CIIOKUBUYMX TIOBEIIHKOBUX MOJENSAX, BUKIMKAHUMU LHUPPOBI3aIi€l0, BIHHOIO,
€HEPreTUYHOI0 KPU3010 Ta €KOHOMIYHOIO HECTAOUIBHICTIO. Y CY4acCHUX YKPaiHChKHX
peanisix epeKTUBHE BIPOBAKEHHSI OMHIKAHAJIBHUX CTPATET1H € KIIFOUOBUM (PaKTOPOM
3a0€3IeueHHs] KOHKYPEHTOCITPOMOKHOCT1 MIAMPUEMCTBA Ta JIOSIILHOCTI KITIEHTIB.

MeTo10 po00TH € aHaJI3 ICHYIOYMX Ta PO3p0OOKa HOBUX CTpPATET1i MIABUILICHHS
JIOSUTBHOCTI KJTIEHTIB Yepe3 OMHIKaHAIBHUN MIIX1J] HA MPUKIIAI1l Mepexi «DOKCTpOTY,
a TaKOX OIlIHKA €()eKTUBHOCTI 1X BIIPOBAI)KCHHS.

IIpeameToM JOCJiUKEHHSI € CTpaTerisl IMIBUIIEHHS JIOSJIBHOCTI KIIIEHTIB
yepe3 OMHIKaHAJIBHUH MIX1]T y po3ApiOHii TOPTiBiIl Ha TPUKIIAl Mepexki «DOKCTPOT
B yMOBaXx BifHH, EKOHOMIYHOI HECTaOUTHHOCT1 Ta BUCOKOT KOHKYPEHITI].

O0G’ekTOM JOCJTIUKEHHSI € TIPOLIECH BIPOBADKCHHS OMHIKaHAIBHUX
CTpaTerii y po3apiOHIA TOPTiBIi, 30KpeMa B Mepexi «DOKCTpOT», CIpsSIMOBaHI Ha
IMABUIIEHHS JIOSUIBHOCTI KJII€HTIB.

Y po6oTi mpoBeeHO KOMIUIEKCHUH aHall3 OCHOBHHX TEHJCHIIA Ha PUHKY
moOyTOBOT TEXHIKM Ta EJEKTPOHIKM YKpaiHM B YMOBax BiifHHM, €KOHOMIYHOI Ta
eHepreTuyHoi Kpusu. JlochmipKeHO CydacHI MapKETWHTOBI MiIXOAW W 1HHOBAIliHI
pIICHHS W00 OMHIKAHAJBHOI CTpaTerii, 3AIMCHEHO OIIHKY e(QEeKTUBHOCTI
3aCTOCYBAaHHSI OMHIKaHAJIBHOTO MIAX01Yy Mepexero «DOKCTpOT», a TAKOXK po3po0JIEHO
pEKOMEeHAAIlli ISl BMOCKOHAJIEHHS [IUX CTPATETIM.

KirouoBi cioBa: MapkeTHMHroBiI CTparterii, OMHIKaHaJIbHAa CTpaTeris,
CIOKMBYA JIOSUTBHICTH, pO3ApiOHA TOPTiBIS, PHUHOK TMMOOYTOBOI TEXHIKM Ta

€JEKTPOHIKH, Mepexa «DOKCTpOT», IHHOBAIIl1, €(DEKTUBHICTb.



ABSTRACT

The qualification paper titled «Analysis of the Effectiveness of the
Omnichannel Marketing Strategy of the «Foxtrot» Chain and Its Impact on Customer
Loyalty» consists of 105 pages, 22 tables, 29 figures, and 2 appendices.

The relevance of the topic is substantiated by the growing importance of the
omnichannel approach in retail markets, driven by changes in consumer behavior due
to digitalization, war, the energy crisis, and economic instability. In the current
Ukrainian realities, the effective implementation of omnichannel strategies is a key
factor in ensuring the competitiveness of enterprises and fostering customer loyalty.

The objective of the study is to analyze existing and develop new strategies to
enhance customer loyalty through an omnichannel approach, using the "Foxtrot" retail
chain as an example, and to evaluate the effectiveness of its implementation.

The subject of the research is the strategy to enhance customer loyalty through
an omnichannel approach in retail, exemplified by the "Foxtrot” chain, under
conditions of war, economic instability, and high competition.

The object of the research is the processes of implementing omnichannel
strategies in retail, particularly within the «Foxtro» chain, aimed at increasing customer
loyalty.

The study includes a comprehensive analysis of the main trends in the
Ukrainian household appliances and electronics market under conditions of war,
economic and energy crises. It explores modern marketing approaches and innovative
solutions related to omnichannel marketing strategies, evaluates the effectiveness of
the omnichannel approach implemented by «Foxtrot» and proposes recommendations
for improving these strategies.

Keywords: marketing strategies, omnichannel strategy, customer loyalty,
retail, household appliances and electronics market, «Foxtrot» chain, innovation,

efficiency.
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